M.com 2-year PG (B3 non Practicum)

I and II Semesters

Sem | Paper1 Paper 2 Paper 3 Paper 4 Seminar (Internal
1 (5 Credits) (5 Credits) (5 Credits) (5 Credits) 100)/Internship (100
(CC-11) (CC-12) (CC-13) (CC-14) External)
(2Credits)
Sem 1 | Cost Analysis | Organizational Business Managerial
and Control Behaviour Environment Economics
Sem 2| Paper1 | Paper2 | Paper3 | Paper 4 VAC/CHM/EESC
(5 Credits) | (5Credits) | (5Credits) | (5 Credits) (2Credits)
(CC-21) (CC-22) (CC-23) (CC-24)
Sem 2 | Advanced Advances in Research Industrial e Introduction to Intellectual
Statistiqal Management | Methodology |Relations and Property Rights
Analysis Labour Laws e Constitutional, Human, and
Moral Values
Human Values and
Citizenship Behaviour
eBasic Computer Literacy and
Internet Usage
Sem | Paper1 Paper 2 Paper 3 Paper 4 Seminar (100 Internal)
(5 Credits) (5 Credits) (5 Credits) (5 Credits) (2Credits)
(CC-31) (CC-32) (CC-33) (CC-34)
Sem 3 | Accounting Security Financial Advance
for Analysis and | Institution and Financial
Managerial Portfolio Market Management
Decisions Management and Policy
Consumer Service
Behaviour Marketing
Strategic Human
Management Resource
Development
D-Advance Direct Tax in
Accounting Tndia
Psager;,t Paper 2 Paper 3 | Paper 4 VAC/CHM/EESC
sy 4‘1)5) C | (5Creditsy | (5Credits) | (5 Credits) (2Credits)
(CC-42) (CC-42) (CC-44)
Sem 4 | Institutional Corporate Financial International e Artificial Intelligence for
Accounting Governance, | Planning and Financial Business

System




Ethics and Business e Business Ethics
Sustainability Analytics e Business Analytics
Rural and International ¢ Employability and
Agricultural Marketing Entrepreneurship Skills
Marketing Course
Project Supply Chain
Planning and | Management
Management | and Logistics
Advanced Corporate Tax Planning and
Accounting Management

Sem | Paper1 Paper 2 Paper 3 Paper 4 Seminar (100 Internal)
(5 Credits) (5 Credits) (5 Credits) (5 Credits) (2Credits)
(CC-31) (CC-32) (CC-33) (CC-39)
Sem 3 | Accounting Security Financial Advance
for Analysis and | Institution and Financial
Managerial Portfolio Market Management
Decisions Management and Policy
Consumer Service
Behaviour Marketing
Strategic Human
Management Resource
Development
D-Advance Direct Tax in
Accounting Indi
Sem 4 Research Thesis/ Project/ Patent (Internal and External)
Option C (Research Work)
Sem 3 Research Thesis/ Project/ Patent (Internal or External) (22 Credits)

Sem 4

Research Thesis/ Project/ Patent (Internal or External) (22 Credits)
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Theory Paper
_ Part A lutroduction '
Program: Post Graduate Diploma in Commerce (I Sen.) [Session: 2025-26 ’
Subject: Cost Analysis and Control
1. |[Course Code 1 €
2. ICourse Title Cost Analysis and Control ,
3. |Course Type Corc — | ‘
4. Pre-requisite (If any) B.Com. l
5. |Course Learning outconies On Sucessful Completion of This Coﬁrﬁ.:c_ the |
(CLO) Students will be able :
| To understand the Concept of Cust,
Inventory Contral and Overhead Accounting.
2. To understund the learhing about fixed and
variable cost and its Impact on Profitas well
as decision making.
3 To undersand about types and preparation
of budget.
4 To undersand the various stendards cost of
materials, labour and overheads. !
5. To understand the determination cost mi.
product/service. )
|
Credit Value 5 ' ‘
7. Total Marks Max., Marks 40+60 [Mim'. Passing marks: 40 ‘
T

Bys_
-
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Part B- Content of the Course o

Total No. ol Lectures- I

No. of

Unit [Topic Lecturcs

. [Concepts and practices system of Cast Accounting in ancienf 15 !
India. History of Cost Accounts in India, Methods of Cost |
Accounting in India, Various Cost Concept, Technigues off |
Costing, Installation of Costing System, Methods of Inventroy,

Control, Overheads Accounting.

2. [Process Accounting, Joint and By-Product, Equivalent Production, 15
and Inter Process Profit, Operating Cost.

3. Marginal Costing: Concepts, Use of Margina! Cosling in Indian| {5
Industries, Break Even Analysis, Price Strategy: Factors
Influencing Product Pricing, Pricing Decision Process, Methods
of Determination of Pricing.

4. Standard Costing and Variance analysis, Budgetary Controlj 15
Basic Concept, Preparation of Functional Budgct. | ;

5. [Differential Cost and Control: Coucept of I)if'?crcntinl Cost,‘ I3 —:\
Decision Making and Different Cost, Cost Reduction and Cost |
Control Process, Cost Audit: Objectives and'Advanmgcs.

Keywords/Tags:

Concept of Cost, Overlieads, Joint and by- Product, Operaring Cost, Marginal Cost,

Budget, Standard Costing, Variance Analysis, Differential Cost. !

]

Part C- Learning Resources

|

Text Books, Reference books, Other Resources

Suggested Readings:
1. Agrawal M.L., Dr. Gupta - Cost Accounting, Sahitya Bhavan Publications, Agra

2. Arora, M.N. ¢ Cost Accounting - Theory, Problems and Solutions, Himalayu

Publishing House, New Dehl:.
3. Banerjee- Cost Accounting : Theory and Practice, PHIL
4. Jain and Narang - Advanced Cost Accoumin'g, Kalyani Publishers.
5. Jawaharlal - Cost Accoumting, McGraw Hill Education,

c’\w,

—_—

QUS

T




6. Mchia B.K. - Cost Acconnting, Sanjuy, Sahity Blavan Publication.
ng, Rameshi Book depat,

Shree Mahavir Book depot.

7 QOswal Maheshwari - Cost Accounti

& SN Maheshwart - Cost Acconnting,
Q. 21, JuEIe, WLUE., 3, Yl - i S

10. <. drgar & 3, - TV @, W e Bl

Suggestive digital ptatforms
l.https:}/\\'\vw.icsi‘edufmediafw

2 https://wavw.slide share.net/ramusakha/cost-a nalysis-an

/ Web links
ebsite{CostAn(lManar’ememAccountinn.Q(If

d-contro!

3 hitps://mu.ac.infwp-conte nt/uploads/202 2[06{A(I\'anced-CostAAccomtirwi)_d_f

4.https:l/mu.ac.in/wp~content/uploads/2021/0

S.https:/foms.bdu.ac.in/ec/admin/contents/387P15MC422020051812424179‘Qdf

Ehttps://hpuniv.ac.in/hpuniv/upload/uploadfiles/files/32.9df

7. hrtps://www.oorlcitv.edu.bd/files/6364448043648707?

8. https://mdu.ac.in,/UpFiles/UpPdfFiIes/202yJ_za_n{Advanced%ZOCost%ZOAccounting—

Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE):

g fdeed,

et annfeE A nferrgr A

AT

3/’M‘ComvCost-Management-Accmmting pt

7CostManagemenI.Accounting&Con

]

-

40 Marks University Exam (UL):

60 Marks

[nternal Assessment: Class Test Assignment/presentation

Continuous As Per Ordinance 14(2) 40

Comprehensive Evaluation

(CCE)

External Assessment: Sutmn(\)‘%117071—(7;:!1:11;311.-l)d - j
50 |

University Exam Scction
Time: 3 Hours

Section {B): Long Question (5*§ = 40)

Any remarks/Suggestions:
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‘ourse Code

1 ~ourse Title

"7 Part A lntroduction

Subjectt Oroanizational Behevierr

1
I Sen) Wl.%'vssinnzl(!lﬁ-lh |

o —PT&JE_J

()I‘;_[:Illi'f,:-l—liﬂllni Beheviour ‘

ICounrse Type

Core =

Pre-requisite (IF any)

13.Com.

—— e

Course Learning outeoues

(CLO)

On successtul completion of this course,

students will be able to -

|. Develop understanding about basics of
Organizational Behaviour.

2. Depth understanding of action rescarch
as a process and an approach.

3, Know the concept of organizational
hehavior and understand the role of
INANagers.

4. Applving group dynamics and

leadership qualitics 1n an organization.

wn

Analyzing best management practices
around the world.

6. Evaluating emerging trends in
corporate structure, stratcgy and culture

in India.

Credit Value

5

Total Marks

Max. Marks 40+60 !Mini. Passing marks: 0 h

(A




Total Nu. of Lectures-

e e e e~ .

Part B- Content nl; the Course

T ] Novof
Topic Lectures
Organization: Concepl, nature and need, importance of t5
Organization. Forms of organization in Indian industries
principles of organization,
Organization Structure and Design Authority and Responsibility
Relationships Delegation of Authority and Decentralization
[nterdepartmental Coordination, Emerging Trends of Corporate
Structure in Indian.

P (Organizational Behavior: 15
Organizational Behavior - Concept and  significance;
Organizational behavior in Indian philosophy, Emergence and
cthical perspective, Attitudes, Perception, Learning, Personality.

5.  |Group Behavior: _‘ _ 15
Groups in organizations, Influence, Group dynamics, Team
building - Interpersonal relations, Group decision making|
techniques, Sources of power — Power centers — Power and
[Politics. Communication:  transuclional analysis in
communication skills.

Organizational Conflict : Dynamics and management, Sources,) 15
patterns, levels and types of conflict: Traditional and modern
approaches  to  conflict, Functional  and  dysfunctional
organizational conflicts: Resolution of conflict. Motivation —
meaning, importance, factors and principles.
motivation meaning, importance, factor and theorics of
motivation.
Organizational Culture and Work Stress: 15
Meaning, Definition and role of organizational culture, cultural
dimension, culture on organizationg! eflectiveness, coheept of
(3 )

—




of work stress

Weywords/Tags: Organization,

Contlict, Culture, work stress

Orpanisational

—_ - AT LB A
iy ﬁﬁaAig:‘_’*WL ;

i

—
e e T

stress, sourees of stress, stress consequences, Remedial mc:

Behavior,

15urcs

Group

e e R

; "L l. \}
w2 —L/

t —_

Behavior,

Part C- Learning Resources

Text Books, Relerence books, Other Resources

1. Blake, Robert & Mouton: Building o Dynamue

Homewood

[ 8%

Publication -

(W3]

Corporate through Grid QD
Burke W. W.: Organization Development Principles & Practice, Sage

Edgar F. Huse: Organization Development & Change, Thomas Publication

4. Richard Beckhard: Organization Development Strategics & Models. Tata

McGraw Hill

Strategies, Response Books, New Delhi

5. S.Ramnarayan & Kuldeep Singh and T. V. Rao: OD — Interventions &

6. S.Ramnarayan and T. V. Rao: OD - Accelerating Learning &

Transformation, Sage, New Delhi

7. Thomas H.Patten: Organization Development through Team Building,

Thomas Publication

8. Wendell L. French, Cecil H. Bell: Organization Development, Prentice Hall

0. T¥ud 3F.- EITSTTcH® cqaER
10. #elt, wr, v - oot ® cwagR, Ay Wiy RE Ay wEme s
11. ware, va.ws. 2020. wauer & g 3k yeam| 9% Red: gednr 97 03

il
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Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation

60 Marks

Internal Asscssment:

Continuous
Comprehensive Evaluation
(CCE)

Class Test Assignment/presentation

As Per Ordinance 14(2)

(CCE): 40 Marks University Exam (UE):

|

External Assessment:

University Exam Section

Time: 3 Hours

Section(A): Shor't_(ﬁacstion(S*él =20)
Section (B): Long Question (3%8 = 40)

Ol

Any remarks/Suggestions:
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Part A Introduction
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Program: Post Graduate Diplowa in Commeree (1 Sen) Session: 2025-20 |
L _

Subject: Business Environment

-

— i
CClL%

F Course Code L

E Course Title usiness Environment

3. [Course Type  Core - 111

4. [Pre-requisite (If any) B.Com

5. ICourse Learning outcomes On successful completion of this course,
(CLO) students will be able -

1. To impart knowledge about business i
enviranments in India l

7. To develop understanding of |
globalization for India.

3 Understand the economic, social,
political and cultural environment of
husiness in India

4. To develop understanding of foreion
direct investment

5. To develop the understanding foreign
trade policy

6 |Credit Value 5
7. ﬁotal Marks Max. Marks 40+60 Mint. Passing marks: 40 1

/.?_,g.r]
AT aalien
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Part B- Content of the Course |

Total No. of Lectures-
No. of

&
Unit [Topic Lecture

15

1. Theoretical Framework of Business En vironment In India:

Concept of business environment on fhe basis of Indian religion,

rends and values, significance and nature of business
nvironment; clements of environment internal and external, 3
changing dimensions of business environment. libe -alisation, |

privatisation and globalisation, 1mpact on indian industrics.

Economic Environment of Business In India: Significance and 15

|38

elements of economic cnvironment, cconomic systems and
business environment, government nolicies industrial policy,
licensing policy, fiscal policy, monctary policy and EXIM policy.
3. |Foreign capital: Foreign dircct investments, trends and] 15

problems, multinational corporations and collaborations, foreign

exchange in India.
4. Socio, Cultural & International Environment of India: Social 15

responsibifity of business, characteristics, components, scope,
relationship between society and business, targets of socio-
ultural business environment, social groups, World Trade
Organization (WTO), International Mongtary Fund (IMF) world

bank and UNCTAD. ' J
5. Technological Environment: Concept, online channcls, onling 15

ERLENEEE T TS

services, advantage of online scrvices, c-comumerce, indian

onditions of ¢-commerce, electronic banking, franchise business.

(O
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Part C- Learning Resourees

Text Books, Reference books, (V)MM—————’"

2

L

-9,

Suggestive Reading:

o - R . . o e (e G Capne Mot
Adhikar, M. Economic Toaviromment of Busimess Sulian Chand & Sons b

Delft
Ahluwalia, I J.: Tndustrial Growth in India, Oxford Universit
Alagh, Yoginder K Indian Development Planning and Policy, Vikas

y Press Delhi.

Publication, New Deihi.
Aswathappa, K: Legal Environment of Business,

Delhi.
Chakravarty, S.: Development Planning. Oxford University Press, DehlL.

Ghosh, Biswanath: Economic Environment of Businecss, Visas Publication,
New Delhi. 7. Govt. of India: Economic Survey, various issues. '
Raj Agrawal and Parag Diwan, Business Environment; Fxcel Books, Now

Delhi.
Ramaswamy, V.S and Nama Kumari: Strategic Planning for Corporate

Himalaya Publication.

Success, Macmillan, New Delhi.

Sengupta, N. K. Government and Business in India, Vikas Publication, New

Delhl. .
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Suggestive digital platform/ Web links:

1. https://www.sultanchandzmdsons.com/book

2. https://cbo'oks.lpudc.in/commcrcc/mcom/termel/DCOM105_

MGT105 DMGT401 BUSINESS ENVIRONMENT pdf

a2

https://www.phindia.conv" Books/Book

environment-ahmed-

alam?sesltid=AfmBOopILnZrVZS

/21 i/busincss—cnvironmcnl
DCOM402 D

Delail;’9789354437’]31/business-

\"4mq_xPKnO\&LXOUO!Fti4 6kQknjQVaP

mBWcn3l p-

4. https://www.pearsoncd.co.in/web/catcgory/ﬂigher

Ed. and Vocational/Busi

ness and Economics/Business Environment.aspx

5. https://Openstax.org/books/imroduction-busincsw’

pages’1-2-understanding-

the-business-environment

Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE}): 40 Marks University Exam (UE):

60 Marks

[nternal Assessment:

Class Test Assignment/presentation

40

University Exam Section
Time: 3 Hours

Continuous As Per Ordinance 14(2)
Comprehensive Evaluation '
(CCE) :
External Assessment: Scection(A): Short Question(5*4 = 20)
60

Section (B): Long Question (5*8 = 40)

Anyremarks/Suggestions;

o




Theory Paper

Part A Introduction

Program: Post Graduate Diploma in Commerce (1 Sem.)

Session: 2025-26

Subject: Managerial feonomics
e

1. [Course Code cC14
2. ICoursc Title Managerial Economics

3, {Course Type Core — 1V

4. [Pre-requisite (1f any) B.Com

5.

Course Learning outcomes
(CLO)

5. To develop the ability to analyze the

On successful completion of this
course, students will be able -

I. To knowledge about the nature and

importance of

Managerial Economics.

To knowledge about the theories

of firm., _

3. To understand about the concept of
demand and production.

4. To understand about the theories of

distribution.

o

trade cycle.

Credit Value

5

Total Marks

Max. Marks 40+60 [Mini. Passing marks: 40




—— -

Yart l;-‘leti-:nt of theCourse

Total No. of Lectures-

Unit

Topic

1.

Introduction Of Managerial Economics; Meaning,
hature, scope and importance of Managerial Ancient

Indian economy and Economic discipline, managerial

concept of Kautilya's Arthyashastra, Role of vedas in |
modern managerial economics.
Theories of firm.

5]

Demand Analysis: Meaning of demand, law of
demand, elasticity of demand. Theory ol the customer

choice. Indifference curve approaci.

— [ No.of |

Lectures

15

[

Market Analysis: Introduction of market, structure
of market, price determination under- perfect
competition, monopoly and imperfect competition,
studies of product market, financial market, laboun
market. :
production functions: Law of variable proportion, iaw
of returns 1o scale.

15

Business Cyeles: Nature and phases of business
cycle, theorics of business cycle, Keynesian
theory of employment.

[9751

Profit Distribution: Concept and  theories of
distribution; Profit management, measurcment
of profit, concept of risk and uncertainty, principles

of profit maximization.

13

Keywords/Tags: Managerial Economics, Deman
Markets, Profit & Risk, Indiflerence Curve.

d Analysis, Forms of

Part C- Learning Resources




Text Books, Reference books, Other Resourcees

Suggestive Reading:

1. Chopra, O.P. Managerial Feonomics, McGraw Hill, Delbi.

2. Dean, Joel Managerial Economics, Prentice FHall, Dethi.

Lu

East Wcst Press, New Delhi.

. Varian, H.R. lnternational Micro Economics: A Modern Approach.

— —— "

4. Varshney, R.L. and Maheshwau K L. Managerial Economics, Sultan

Chand & Sons, New Delhi
=f. Ryeer, 8- weUdRr AT, o & oY 31 3T |

e

o

Part D- Assessment and Eyaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

2 st TEdh, TEUHT AT, Hefer AP ECAEICICE

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks

Internal Assessment: Class Test }\ssignmcnt:’prescntution |
Contiiuous As Per Ordinance 14(2) 40
Comprehensive Evaluation

(CCE)

External Assessment: Section(A): Short Question(5*4 = 20) _‘
University Exam Section Seetion (B): Long Question (3%8 = 40) o L
Time: 3 Hours J
Any remarks/Suggestions: a’;@}’ﬁ/
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